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LEARNING FROM POKEMON GO UPS DEVELOPERS' GAME

The success of Pokemon Gao is proof that

the virtual world is increasingly accessible
and developers are becoming aware of the
need for further digital investment to
capture the next generation of users.

The popularity of the smartphone game,

which encourages players to explore their

enviranments to iind and catch virtual

monsters, reinforces the fact that

“customers are incentive-driven”, believes

Jannene Atkin-Day, a divisional director al

Benoy.

Thig notion can be applied to retail;

driving the future incarnations of loyalty
programmes by motivating customers to
visit and explore certain locations to

discover rewards.
Another feature of games such as
Pokemon Go is a sense of community. The
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fact that peopl bling {

places to play tournaments suggests that

there is demand for people to express what

they are daing in a digital setting.

Encouraging a sense of community

Atkin-Day believes developers are finding

new ways to support community-building.
“There are ways for people to communicate

with each other throughout a scheme; for

example, an interactive displa ople can
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sénd comments or thoughts to."
Malaysian developer KSK Land is
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planning such a display for its 8 Conlay
development of luxury apartments and

serviced hotel suites in Kuala Lumpur,
which will feature a media wall customised
to residents’ day-to-day life, including the
latest news and traffic information. Users
might also be able to post relevant
information to the wall via social media.

“By doing so, we hope lo encourage
dialogue among end users, something
that's lacking in city living," says KSK
managing director joanne Kua.

Particularly in Asia, developers recopnise
the importance of touch screens and the
fact that users expect feedback, although

integrated digital services that work on
many different levels — not just signage,
but experiential apps and add-ons - are
typically less well understood.

“At the moment it comes down to what
the communications strategy is and what
connection developers want to have with
their audience,” argues Atkin-Day, “There
is still a concentration on the physical
environment; the industry needs to move
further towards engaging people, both
visitors and potential customers, through
digital channels.’

Ultimately developers will need to think
of the bigger picture, bringing together
online with offline to deliver an inclusive
experience, she believes.

“The evolution of digital infrastructure
within developments is still in its early
stages,” says Atkin-Day. “The hurdle is with
developers, as they compare the expected
results to the high cost of investment, We
are witnessing the growing enthusiasm for
implementing an integrated, customer-
centric experience hub in our meetings with
developers, but we are yet to see this
realised.

“There is always the perceived risk of
being a first mover in the market; but it will
be worth it. The pay-off will be seeing these
destinations really put themselves on the
map and revelutionise the industry."
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Canary Wharf in east
London has bean a
ploneer of smart city
features and aims to
take the integration
oftechnology to a
new level in its latest
residential phase
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